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FSTA Value Proposition

The FSTA formed in 1997 to provide
assistance to hundreds of existing and
emerging companies in the fast-growing
fantasy sports industry.

with applicable and timely research,
networking opportunities, educational
events and opportunities for exposure
in the growing marketplace. The FSTA

years of fantasy sports industry
service. We are beholden only to our
member sd i nterest
battled to ensure that the industry
snot

has compiled years of research data, i

monopolized

Our industry has a bright future ahead.
We already know about the 30 million
fantasy sports players in the U.S. and
Canada. As the i
expanding to support both international
companies and domestic companies

| ooking to make inrthat
also tracking emerging fantasy sports,
like mixed martial arts (MMA). And even
non-sports, like fantasy American Idol
leagues. The
By joining the FSTA, you will have
direct access to resources that will help
your company prosper. You will realize
the value of membership immediately

. R

the ustry

Gommient to

We continue to be commitied to

FSTA Industry Recognition Awardsi With several
categories for multiple sports, the awards program

offers members an avenue to get exposure for their

latest product or service. FSTA board members,
nonpartisan 3rd parties with relevant category knowledge,
and member companies review products and services and
vote for excellence and innovation. Learn more about the
awards, including detailed information about the nominating
process, program rules and category descriptions on the
FSTA website at www.fsta.org/awards.

Networking Opportunitiesi The June 2010

FSTA Business Conference attracted more than

300 decision-makers from across the world. FSTA
members gain valuable insight into the growing
industry of fantasy sports and have the opportunity to
connect with business leaders from all over the world.

spanning nearly every area of interest
for member businesses.

n d u Our biannual conferences offer the
opportunity to learn about the latest
research, legal updates and new trends
af fect
network with nearly every meaningful
company in the fantasy sports space.

FSTAGs
comprised of representatives from 15 i
different companies, including some of
the most recognizable fantasy sports
operations in the marketplace. Our
board members combine for nearly 200

pl ayersd6 associ at
continue to champion the causes
that best reflect the needs of our
membership.

| encourage you to reach out to our
our i n Association Director, Megan Van
Petten, for more information about
membership benefits and costs. She
can be reached at megan@fsta.org.
Boasd o1l Thankyou againfor yourtime and
nterest in dliketoF
reach me directly, you can do so at
PaulC@LeagueSafe.com.

-Paul Charchian, Board President

FSTA Industry Market Research Reportsi The
annual market research program began in 2003. Seven
years of studies are available and the latest study was
presented at the FSTA Business Conference.

FSTA Newslettersi Informative industry newsletters
are distributed periodically to members. These
informative newsletters provide members with industry
insight, important news, press releases, and

legal spotlights. Newsletters also highlight the latest
industry award recipients and upcoming events.

FSTA Member Surveysi FSTA is committed to

serving and supporting its members. The board

regularly surveys its members and acts on feedback

to ensure that all members are getting everything they can
out of their partnership with FSTA.


mailto:PaulC@LeagueSafe.com

Member Benefits

Savings: FSTA members get substantial discounts
on all FSTA conference registrations.

Research Data: Members of the FSTA have access to
exclusive and highly-valuable fantasy sports industry
research data.

FSTA Branding: Member companies
use the FSTA Logo/link on their sites.

FSTA Newsletters: Informative industry newsletters are
distributed periodically to members. FSTA members
receive the exclusive email industry

newsletter.

Networking: One of the major benefits of FSTA
membership is networking. FSTA holds a number of
events throughout the year specifically for members.

Sponsorship Opportunities: As an FSTA member,
you will be given the first opportunity to sponsor FSTA
events and programs. With its large and diverse
membership, FSTA has many sponsorship
opportunities that offer a great fit with any member
profile and budget.

Visibility: FSTA provides ways to give your
organization visibility at all levels. Not only do we

have sponsorship and event opportunities, but

also newsletters for which we solicit articles from
corporate members, committees and councils. FSTA
provides a way for you to establish your company as a
Fantasy Sports industry leader.

Support: Last, but not least, you get support. If you
have an idea as to a new
to undertake, or you would like to get something
specific out of your membership, talk with the FSTA.
We will provide assistance or ideas that help make

FS

trade
association

We hold winter and summer trade shows annually,
so members can attend, network and participate in
industry seminars and panel sessions. Additionally,
FSTA keeps tabs on what its members are looking
for in the way of strategic partners, programs and
business opportunities
introductions to each other when there is a match.

and

Promotion to Membership: Historically, FSTA
members

have been loyal to other FSTAmembers, and when
given achoice,they tend to purchase products
and

servicesfrom those members. Some members will
offersdiscountson their products/servicesto
other

FSTAmembers. They can promote their
products/services

benefits, including full descriptionsof the

your goals a reality. The cost for joining the FSTA is
$600 for the first year and $400 every year after. Fill
out an application online at wvw.FSTA.org. Once
submitted, the application will go through a 90-day
review process. If your application is rejected, you
will be given a full refund. Join the FSTA today!

When asked what reasons people started to play
fantasy sports:

65.8% said it was something fun to try

61.9% said it was to play with my friends

55.9% were invited to play

52.3% said to compete

34.5% said they thought they could win money, prizes or trophies
32.6% said they wanted to socialize with others
17.3% said it was free so | wanted to try it
13.0% said because a family member played
13.0% said to become a
11.2% said to network with co-workers or clients
*2009-2010 Fantasy Sports Research Group and IPSOS study, n=1604

AGener al Ma
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FSTA Research st ciation

The FSTA provides its members with high-value
industry research analysis on an annual basis.
Behavioral data on fantasy sports trends supports
critical business decisions and are imperative to the
sales process.

Recent research studied how fantasy sports is fairing
during the challenging economy, how it is affected by
mobile devices, and how gender trends the industry.*

The following discoveries were made:

General Findings

A Overall mean age is 41. 4

A Ol der players are influenc
children, receiving offers, and surfing the internet

A Young players play because
and they desire to learn and try new fantasy sports

Economy

A Fantasy Sport 1In
A The effect of th
indications earlier in 2009

A There is initial indicatio
less in 2010

dustry is
e economy

Mobile Technology On average, how many sports news websites (e.g., Sl.com, ESPN.com,
(6 month comparison January 2010 i July 2010) etc.) did you visit to obtain relevant information for your fantasy
A 20%, up from 16 % us e doowallleague?

cheat sheet/rankings to help with draft/auction

A 41%, up from 38% used

time fantasy game or player stats

A 40%, up from 34% used

player news/ information/injury reports

A 48%, up from 43% used

scores of actual MLB, NHL, NBA, etc., games

A 28% continued to use

their fantasy teambds |

transactions 2-3 Websites

A 33%, up from 22% asendd 44%

messages/smack talk to other members of my

fantasy league/game

Gender
A Females play fantasy
free and fun and to learn about the sport
A Fantasy sport teaches
terminology

They are int rspodsbbg ed t
husbands and male friends
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Meet the FSTA Board Members association

The FSTA is your advocacy group, fighting for what is best for the industry!

From the very beginning, the FSTA has been the voice of the industry. In the ®0's they worked with lobbyists to
make sure Fantasy sports games were perceived as Games of Skill, and exempt from gambling legislation. In
2005-2007, the FSTA supported CDM Fantasy Sports legal battle with MLBPA/MLBAM which resulted in fantasy
companies being able to use playersd names and pl ay
working to get fantasy sports games "legal” in some suspect states.

Brett Baker, Board Secretary,
BigGameSoftware.com

Paul Charchian, Board President,
LeagueSafe.com

Jeff Christiansen,

FantasyFootballToolbox.com Danielle MacLean, CBS Sports

Jim Corelis, STATS | Rob Phythian, SportsData, LLC

Peter Schoenke, Board Chairman,
Scott Higgins, Canoe- Ventures L RotoWire.com

Emil Kadlec, FootballDieHards.com
Stacie Sterns, Head2Head.com

Howard Kamen, USA Today Megan Van Petten, Association Director

Alan Karben, XML Team Solutions &k Whitney Walters, TheHuddle.com

Charlie Wiegert, Board Treasurer,
Ted Kasten, Advanced Sports Media . CDMSports.com
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Member Testimonials aesociation

AThe relationships | 6ve made and the work | 6ve done wi
understanding of the fantasy sports business and the f
pleasure to work with some wonderful people and have made excellent connections -- both business and personal.

Vol unteering on this boar d hoktke partehe RSTAhapplayed in thesogeeall gromvith of | &
the industry.o

-Howard Kamen, FSTA Board Member, USA TODAY Partnership Editor

firhe FSTA is the best way for anyone interested in this $2 billion industry with over 30 million participants to know what
is happening. From the research, to the networking, to the conferences, to the communication, to the recognition, the
FSTA is a must if you want to learn or be a major player. The best investment you will ever make if you want to be a
part of the fantasy sports industry, is being a part of the FSTA!0

-Charlie Wiegert, FSTA Board Treasurer, Godfather of Fantasy Sports

fiNow that | am in the real time statistics business, almost every attendee is a candidate to be a client for me. The FSTA
Winter conference is the premier gathering for all networking, deal making and fun relationship building (craps table) in
the fantasy sports industry. Itis a must attend event for me. 0

- Rob Phythian, FSTA Board Member, SportsData, LLC Founder and President

Gender Differences
Men:

inktedltoyplayt by a fikerd or a coworker

itation to play is signi
| inw
to use fantasy sport t

A
A M
A L

Women:
A Most Ilikely to play because
other plays

Enter the market through fr

* 2009-2010 Fantasy Sports Research Group and IPSOS
study, n=1604
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Trade Conferences

The Fantasy Sports Trade Association hosts a
biannual conference that attracts the top names in
the fantasy industry for two days of discussion of new
technologies and trends in business. Conference
participants are granted unprecedented access to the
thoughts of decision makers from a variety of levels of
business.

Networking is the key to any industry, and the FSTA
Business Conference is the premiere place to connect
with peers. If you are considering entering the fantasy
sports industry, attending the FSTA conferences

will spur your business along by introducing you to
the pioneers who helped build the industry and the
innovators who are pushing it to unprecedented
success. If you are an industry veteran, the
conference can help you find a partner to develop
your product to a new level of excellence.

We would be nothing without the consumers who play
fantasy sports. Dr. Kim Beason of the Fantasy Sports
Research Group and IPSOS independently present
findings that assist fantasy sports businesses in better
serving their customers and with avenues to attract new
clients.
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Conference attendance gives companies the unique
opportunity to interact with these researchers to
inquire for more detail and to suggest future research.
The Fantasy Sports industry has been involved

in legal debates for close to a decade. The FSTA
Conference routinely brings in legal experts to advise
you on the best way to stay on the straight and
narrow, discussing everything from licensing issues,
gambling legislation and its impact on the fantasy
sports industry, and advice on potential international
markets.

While it may sound like the FSTA Business
Conferences are jam-packed with information (which
they are) we also know how to have a good time :
attendees in 2009 enjoyed dinner on a cruise around
Tampa Bay, in 2008 in Chicago we watched a Cubs
game from the Wrigleyville rooftops, and plenty of
members enjoyed the slopes near Denver.

There is always something new going on in the
fantasy sports industry and the FSTA Business
Conferences are the best place to get an edge on the
competition and to meet people who will propel you to
success.

FSTA Industry Recognition Awards Categories

AMost Innovative Fantasy Contest

AMost Innovative Fantasy Product or Service

AMost Outstanding Fantasy Advertisement

AMost Outstanding Fantasy Contest

AMost Unique and Outstanding Live Event or Contest
AMost Unique Fantasy Advertisement

AMost Valuable Fantasy Content

AMost Valuable Fantasy Tool

ARookie of the Year

\

| WINNER!




FSTA Platinum Anchor Sponsor: $8,500

A Full Size Booth

ATwo Conference Admission Passes

A 15 Minute Presentation dur

A Recognition by FSTA Presid
Opening Remarks

A L o g o-evenhpromotiens
AAd in Conference Handbook
FSTA Gold Cocktail Reception Anchor Sponsor: $7,500

A Full sSize Booth Bronze Break Sponsors: $1,250

f A i i P .
A Two Conference dmi ssi on A Ful | Size Booth

iR L in
A Represent at i Reseptivi dnd Co pamyrodA Option to have signage

A L o g o-evenhpromotiens break

AAd in Conference Handbook A Representative wil.] i nt
Silver Dinner Sponsor: $3,500 AAd in Conference Handbook

A Full Size Booth

A Two Co ilnession Passes Bronze Booth Sponsors: $850

A RepresentatiDimer%dbdmpdnmtrodA Full Size Booth

A Opt i onigrage dispyedon sasel A 1/4 page B/W ad in Conf

AAd in Conference Handbook

A Full Size Boot h A Logo on -aeay @mofessianal item)
A Representative will i nt r o ¢AAdin Conference Handbook

A Opt i o rsigrage dispeyedon easel

AAd in Conference Handbook

Silver Breakfast Sponsor: $2,000 Elevator Pitch Sponsor: $1,500

A Full Size Booth x  Full Size Booth

A Representative wiarldlCompany r od X Representative will introduce Winner
A Opt i onigrtage dispEyeadon sasel x  Adin Conference Handbook

AAd in Conference Handbook



